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CASE STUDY 
Client: Party Casino 
Campaigns:  

1. What makes a Hollywood Hit? 
2. Treasured Discoveries 
3. Beating the Odds 

 
Markets: UK 
 
Services: Creative Campaign development and 
Strategic Outreach 
 
 
The objectives:  
The overall objectives were to: 

1. Achieve a minimum LinkScore* of 4,000 
2. Increase organic visibility by 25% 
3. Increase non-branded organic traffic by 35% 

 
What we did:  
For Party Casino we agreed to create a series of assets that would cover a variety of topics, as a 
result would appeal to a broad range of top tier publications.  
 
For ‘What Makes a Hollywood Hit?’ we set out to discover which actors, directors and studios 
have made the most profitable movies? By analysing four decades of film data we discovered the 
Emilio Estevez is the most bankable Hollywood actor – which was a fantastic angle for journalists.  
 
When researching for our next campaign, ‘Treasured Discoveries’, we found that nearly 1.3 
million archaeological finds have been discovered in England and Wales in the last 20 years. We 
analysed data from the Portable Antiquities Scheme database run by the British Museum, giving 
users the opportunity to discover what has been found near their home. 
 
And finally for ‘Beating the Odds’ we researched the odds of over 150 events and created a game 
that tests your ability to compare the odds. For example you’re more likely to die from an 
asteroid strike (1 in 74.8 million) than win the Powerball jackpot (1 in 292.2 million). 
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The results:  
• A series of fun and unique creative campaign were produced with quality in focus   
• 379 linking root domains from some of the biggest authority sites including; 

Forbes, Cheat Sheet, News.com.au, Fast Company, E-Online , Daily Mail, AOL, New York 
Post 

• More than 2 million campaign views  
• Over 16,000 shares on social media through the coverage it gained; as well as through 

the campaign page itself (Twitter data counted until they implemented tracking changes). 
• Linkscore of 12,259 points. 
• We also had substantial coverage in print, radio and on TV:  
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Impact for the client:  
We achieved an increase in organic visibility of 53% (more than double our target) (Graph 
uses SearchMetrics data). 

 

We achieved an increase in non-branded organic traffic of 69% (almost double our 
target). ‘Casino’ is a hero term in PartyCasino’s market – searched 74k times a month on 
Google in the UK. When we started working with PartyCasino, they were ranking at position 17, 
occasionally appearing at position 24, for the term. By 25th January (towards the end of our 
engagement with them), they moved to position 10, climbing to page one for the first time ever. 

We moved Party Casino from page 3 to page 1 for ‘casino’, and 80 positions for ‘blackjack’.   

 
 
The number of online ‘signups’ increased by 34% during this period. 
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What did they client say? 
 

 
 

 


