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CASE STUDY 

Client: GoCompare.com Car Insurance 
Campaign: Electric Avenues  
Markets: UK 

 

Services: Creative Campaign Development, 

Strategic Outreach and Tech SEO 

 

The objectives:  
Verve Search have been working on 

GoCompare.com Car products since 2015. For this campaign they wanted to; 
1. Achieve top-tier, authoritative, editorially valid links that increase site authority. 

2. To achieve a minimum of 50 pieces of linked coverage and a minimum LinkScore of 1,000 

points  
3. Maintain their position at number 1 ranking for car insurance. 

4. Support and increase brand recognition efforts through coverage, social and print. 

 
 

What we did:  
Electric cars still feel a bit novelty, but slowly and surely they are becoming more prevalent, so 

we were interested to investigate just how popular they have become by analysing the charging 

infrastructure of 30 member countries from the International Energy Agency. Specifically we 
looked at; 

• The number of normal power (> 3.7 kW and ≤ 22 kW) and fast power (AC 43 kW 

chargers, DC chargers, inductive and Tesla Superchargers) charging points that are 

publicly accessible. 

• The number of publicly accessible charging points per kilometer of each country’s road 

network. 

• Each country's electric car stock (incl. battery electric cars and plug-in hybrid cars) vs its 

number of publicly accessible charging points. 

• The number of petrol stations vs the number of publicly accessible charging points in each 

country. 
 

Because we had the resource to 

research, clean and analyse such a 
huge amount of information we 

were able to provide journalists 

with a wide range of angles.  
 

By looking into things such as the 

number of electric cars and 
charging points, we were able to 

find out which nations are better 

prepared for a cleaner, more 
renewable future. 

https://www.gocompare.com/car-insurance/electric-avenues/
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The results:  
• We created an informative and unique piece content which is hugely relevant and stacked 

full of angles. 

• 122 linking root domains from some of the biggest authority sites including; 

News.com.au, Daily Mail, Huffington Post, Auto123, ZDNet, MSN, Daily Telegraph and 
Yahoo. 

 

• Linkscore of 7,047 points. 

• The campaign was viewed more than 330k times 

• Over 11,000 shares on social media through the coverage it gained; as well as through 

the campaign page itself.  

• As a result from the coverage in Australia, independent senator Tim Storer led an 

inquiry in Australia’s Parliament into the uptake of electric vehicles in Australia. 

https://www.news.com.au/technology/innovation/motoring/australia-is-the-worstequipped-nation-for-electric-cars-and-we-lag-a-decade-behind-the-world/news-story/9c8cfbbf9275c5a067180eb0a4ce5e0f
https://www.dailymail.co.uk/money/cars/article-6154937/Should-switch-electric-car-now.html
https://www.huffingtonpost.co.uk/entry/theresa-may-announces-ps106m-investment-in-green-vehicles_uk_5b97b8eae4b0cf7b00439e2c?guccounter=1
https://www.auto123.com/en/news/gocompare-study-ev-infrastructure-canada-norway-china/65457/
https://www.zdnet.com/article/senate-committee-considers-ev-boost-to-australian-health-and-mining/
https://www.msn.com/en-ca/autos/news/canada-%E2%80%98among-worst-equipped-countries-for-electric-cars%E2%80%99-gocompare-study/ar-BBS44SS?li=AA8hc8
https://www.dailytelegraph.com.au/motoring/a-major-stumbling-block-to-owning-an-electric-car-in-australia-is-a-step-closer-to-being-removed/news-story/4025538c20a25d0c5be5088229206d56
https://ca.finance.yahoo.com/news/canada-among-worst-equipped-countries-161800320.html
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Impact for the client:  

We maintained GoCompare at position 1 for “Car Insurance” (hero keyword with 675k 
searches per month), “Car Insurance Online” (2k searches a month) moved from position 61 to 

4, and “Best Car Insurance” (8.1k searches a month) moved from Position 13 to 9 

 

What did they client say? 

 
 

 

 


