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CASE STUDY

Client: Lenstore
Campaign: Can You Spot It
Markets: UK

Services: Creative Campaign Development and
Strategic Outreach

The objectives:
The overall objectives were to:
I. Achieve top-tier, authoritative, editorially valid
links that increase site authority.
2. Deliver LinkScore results of over 1000 points.
3. Support and increase brand recognition efforts
through coverage, social and print.
4. Grow organic traffic and revenue sitewide and,
in particular:
e for the strategically and commercially important ‘contact lenses’ page;
e improving rankings for the |,178 commercial keywords that they were tracking

What we did:

We began with a technical SEO audit, which resulted in
a range of recommendations which (in conversation
with Lenstore’s lead developer) we prioritised based ‘ _4 5
on likely impact and taking into account the internal rr————

resources available. We continued to work closely
— FACEBOOK ‘m

See how your speed to spot the objects compares 10 the Great British public:

with the Lenstore team to help implement
recommendations.

2.
You found the caterpillar 19 seconds faster than average

When it came to campaign ideation and production, ;

contact lenses are not a topic that journalists usually R i s R A

have much cause to write about. To this end we m.....j.:;,.,.m.
created a series of sight, vision and perception related
content pieces for Lenstore including Can You Spot It;

a game where users try and find items hidden within

You found the snake 20 seconds faster than average

PLAY AGAIN

detailed designs and are able to compare how they
fared versus the Great British public. It was these
comparison results that would give our outreach a
plethora of angles that were bound to entice
journalists
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https://www.lenstore.co.uk/vc/can-you-spot-it/
https://vervesearch.com/linkscore/
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The results:

e We created a fun and original asset that exceeded our clients expectations.
e 154 linking root domains from some of the biggest authority sites including; The Sun,

Daily Mail, Today USA, Good Housekeeping, MSN, Mental Floss, Esquire, Yahoo, Country

Living, Readers Digest
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e Linkscore of 16,539 points.

e The campaign was viewed over 4,087,108 times, with the game itself was played by
over 457,000 users

e Over 13,43 1shares on social media through the coverage it gained; as well as through
the campaign page itself (Twitter data counted until they implemented tracking changes).
Can You Spot It has been shared by some high authority social media accounts including,
Daily Mail, INSIDER, The Sun, Esquire, Mental Floss, Reader’s Digest Asia, Reader’s
Digest Australia, Reader’s Digest New Zealand

@ Daily Mail Online & (" Fotow ) @ The Sun & —m—— . INSIDER & ==
Can YOU spot each of these hidden objects Can you spot the Christmas pudding among 14 viral puzzles only smart people can solve

within 45 seconds" dallym aif2of1 KFV the turkeys in this festive brainteaser? insder.co/2Gkh5hO

Can you spot the Cheistmas pudding among the turkeys in this festive brainte...
GAN you 5pot the Ghristmas pudding luridng in this gagghe of turkeys? The
traciionsl dessent is tricky 10 fing among the festive birds, sprigs of holly, snowfiak
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https://www.thesun.co.uk/living/3273600/can-you-spot-the-caterpillar/
http://www.dailymail.co.uk/sciencetech/article-4409472/How-fast-spot-hidden-objects.html
http://www.today.com/popculture/test-your-vision-can-you-spot-caterpillar-sushi-t110677
http://www.goodhousekeeping.com/life/a44959/lenstore-puzzle/
http://www.msn.com/en-us/lifestyle/whats-hot/can-you-spot-the-caterpillar-in-the-sushi-test-your-visual-powers/ar-BBAhCp8
http://mentalfloss.com/article/94807/can-you-find-hidden-objects-these-5-images
http://www.esquire.co.uk/culture/a15857/lenstore-puzzle/
https://www.yahoo.com/style/apparently-women-solve-hidden-object-163833893.html
http://www.countryliving.com/life/a43774/lenstore-puzzle/
http://www.countryliving.com/life/a43774/lenstore-puzzle/
http://www.rd.com/funny-stuff/turtle-in-lily-pads-puzzle/
https://twitter.com/MailOnline/status/852899510921699328
https://twitter.com/thisisinsider/status/965311230553612289
https://twitter.com/TheSun/status/945192889151344640
https://twitter.com/EsquireUK/status/881468081020833794
https://twitter.com/mental_floss/status/943339685635641344
https://twitter.com/rdasia/status/919691937162121217
https://twitter.com/ReadersDigestAU/status/919691934700134402
https://twitter.com/ReadersDigestAU/status/919691934700134402
https://twitter.com/ReadersDigestNZ/status/919691923455201280
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Impact for the client:

e Over a period of |2 months Lenstore’s rankings for key term “contact lenses” went from
position 12 to position 2.

e Their non-brand organic traffic was up by 188% in total.

Search Volume Initial Ranking  Current Ranking Change
contact lenses 74,000 12 2 +10
contact lenses uk 9,900 9 4 +5
contact lenses online 6,600 8 1 +7
online contact lenses 6,600 5 2 +3
daily contact lenses 4,400 10 2 +8

What did they client say?

bt

Since we started working with Verve, we've been really impressed with how much they’ve been able

to achieve.We're extremely pleased with the results they've been able to generate and this has made
a significant contribution to our bottom line.

Jon Davies, Head of Marketing

Lenstore
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